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W*USA 9

4100 Wisconsin Avenue, NW

Washington, DC 20016

main phone:  (202) 895 -5999

local sales:   (202) 895 -5923

website:  www.wusa9.com

e-mail:  9 NEWS@wusa9.com



Personnel Directory

Account Executives

Jody Baker -Monahan

(202) 895 -5927 

Tracey Beach

(202) 895 -5924

Tina Hamilton -Easter

(202) 895 -5929

Sue Rushkowski

(202) 895 -5942

Karen Ogbebor

(202) 895 -5934

Shawn Jones Clarke

(202) 895 -5584

Mark Young

(202) 895 -5925

Integrated Marketing

Christina Eaglin
Director of Integrated 
Marketing
(202) 895 -5928

Kim DeCredico
Interactive Media 
Director
(202) 895 -5945

Melek Demir
Integrated Marketing 
Specialist
(202) 895 -5932

Research

Erin Staples
Research Manager
(202) 895 -5935

Commercial Production

Dan Conrad
Director of Commercial 
Production
(202) 895 -5940

Traffic Department

Sherry Reed
Traffic Manager
(202) 895 -5950

Terri Hill
(202) 895 -5953

Denise Jones
(202) 895 - 5956

Rickey Sanders
(202) 895 -5956

Sales Management

Anthony Diaz

General Sales Manager

(202) 895 -5922

Cheryl Savastano
Local/National Sales Manager
(202) 895 -5921 

Dave Lombardo

Local/National Sales Manager

(202) 895 -5930

Dave Griscavage

National Sales Manager

(202) 895 -5920

Credit & Collections

Dawn Richardson 

Credit Manager

(202) 895 -5887

Station Management

Allan Horlick

President and General Manager

(202) 895 -5900

Dorea Hicks

Executive Administrative 
Assistant

(202) 895 -5905

Sales Service

Suzie Giampetroni
(202) 895 -5939

Darlene Dyer
(202) 895 -5933

Ahmad Jackson
(202) 895 -5941

Meg Parme
(202) 895 -5943
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On January 16, 1949, Channel 9, then a new CBS 
network affiliate, began its first official broadcast. Four 
days later, President Harry S. Truman made history as 
the first American president to give a live, televised 
inaugural address. Of course, that speech was carried by 
WOIC -TV Channel 9. 

History of W*USA 9
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WTOP, WDVM and W*USA 9) and Washington has grown from a small television 
market to one of the top ten markets in the country. Some of the most revered 
names in the business have shared desks here at W*USA 9 - Walter Cronkite, Sam 
Donaldson, Arthur Godfrey, Max Robinson, Eric Sevareid, Howard K. Smith and 
Roger Mudd. W*USA 9 is now part of Gannett Co., Inc., a leading international 
news and information company that publishes 101 daily newspapers in the US, 
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also owns more than 750 non -daily publications in the US and USA WEEKEND, a 
weekly newspaper magazine.   Gannett subsidiary Newsquest is the United 
�.�L�Q�J�G�R�P�¶�V���V�H�F�R�Q�G���O�D�U�J�H�V�W���U�H�J�L�R�Q�D�O���Q�H�Z�V�S�D�S�H�U���F�R�P�S�D�Q�\�������1�H�Z�V�T�X�H�V�W���S�X�E�O�L�V�K�H�V���P�R�U�H��
than 300 titles, including 17 daily newspapers and a network of prize -winning Web 
sites.  Gannett also operates 21 Television stations in the United States and is an 
Internet leader with sites sponsored by its TV stations and newspapers, including 
USA TODAY.com, one of the most popular news sites on the web.   

The one constant throughout W*USA 9's 50 years of history in Washington has 
been our commitment to serve the local community. Part of that commitment is 
evident in our long -standing leadership in local news. W*USA 9 was the first 
station with a 12 Noon newscast, the first at 5:00 pm, 4:00 pm, 6:00 am, 5:30 am, 
5:00 am and 7pm.  On Monday, May 2, 2005, at 11pm, W*USA 9 was the first 
television station in Washington, DC and the sixth in the nation to present its local 
live newscasts in High Definition.  Viewers are able to experience the difference of 
this technological advancement in all of �:�
�8�6�$�����¶�V more than 35 hours of local 
news each week.

Additionally, WUSA9.com was the first local broadcast station website to offer 
streaming video for local news as well as the first station to offer video news to be 
downloaded to computers, laptops and mp3 players.

Other ways W*USA 9 serves our local community are the "9 Helps" efforts to 
provide direct services to people in need.  Buddy Check9, a breast cancer awareness 
and prevention campaign, the annual broadcast of the Children's Miracle Network 
Telethon, the Susan G Komen Race for the Cure. 

We are determined to provide the best local news and information possible in a 
way that serves the interests and the needs of our viewers. 
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